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Introduction
Break-Even analysis assists in estimating the production volume where the firm undergoes zero profit as well as loss. Similarly, the production level that will enable the firm to garner their set profit or rather the desired level of profit in order to determine the volume of production that should be implemented. With such information, one can modify the value of the product in their selling price and impact of the fixed or variable costs on the firm (Cafferky & Wentworth, 2015). My break-even price for the shoes will be at $128.20 at-home market. Comparing it with the domestic market break-even prices at $90.12. On consideration and evaluation of the expenses and the price, the price point is okay for the New shoes. The home market price is at $100.90, as well as domestic market price at 90.90. Focusing primarily on market research as well as promotion and advertising rather than focusing on the development of the product in this period. Raising my price is out of the question since it will impair my target market.
After doing an online search, the article discusses an organization that had challenges in developing the price of its product. The article is on Starbucks' company that encountered controversial issues for the years. Nevertheless, they kept their loyal customers because of the signature drinks and a relaxed atmosphere. In year 2016, the company doubled the prices of its products in order to accommodate increases in the wages and price inflation of the coffee beans. Even though the actions were not projected to reduce the customers' number, the loyal customers had varying opinions on the price increase for their preferred drinks. 
[bookmark: _GoBack]In accordance with Team (2016), Starbucks has been taking advantage of the customers' loyalty and lack of versatility among the consumers by incessantly passing the costs upsurges because of the coffee charges and the wages on to the consumers. Due to this, the customers experienced price hikes from 2014 to 2016 on the products offered by the company. The primary objective of increasing the prices of the product was to safeguard the operating margins of the company. In the financial year that ended September 2016, the firm expanded its margin to 21.5 percent and 17 percent of their earning y-o-y to $1.85 per share. One may be amazed at how their long-term consumers still preferred to buy or consume their product regardless of the inflated prices of their products, yet there are numerous substitutes for coffee shops (Team, 2016).
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